
      Whose 

The all-
American  

circus  
is coming  

to town. 
Should we  
rejoice—or 

run?   

The last time the Bay Area hosted a Super Bowl 
was in 1985, at the dingy old Stanford Stadium, 
where the wooden bleacher seats were outfitted 
with souvenir cushions so that fans wouldn’t get 
splinters in their bottoms. An upstart computer 
company called Apple handed out over 80,000 
butt pads, but the ploy didn’t help business 
much: Its stock would drop to $2 a share later 
that year. ¶  Now the Super Bowl is back, and it’s 
ballooned almost as much as that little computer 
company. A game ticket, which would have set 
you back $60 in ’85, now regularly sells for 
$4,000. Last year’s game was the most watched 
program in United States history, with 114 mil-
lion viewers. So much corporate money is spent 
on TV ads that a disturbed subset of the popula-
tion has become obsessed with deconstructing 
them in real time on social media. And the inter-
minable two-week wait between the last playoff 
game and the Super Bowl gives 5,500 media pro-
fessionals time to set up a highly polished hall of 
mirrors, in which even the most idiotic event 
(Marshawn Lynch’s press conference, say) is 
reflected back and forth until it becomes a repos-
itory of infinite truth.  ¶  At first blush, the Super 
Bowl and San Francisco make strange bedfel-
lows. America’s ultimate corporate blowout, the 
slick capitalist spectacle to end all spectacles, 
doesn’t exactly fit with a city that still takes pride 

in marching to Captain Beefheart. And it isn’t just aging hippies who 
may be less than enthralled about playing host to an event so full of 
itself that it employs a numbering system last used by Julius Caesar 
(though not this year; the ever design-conscious NFL has jettisoned 
the confusing “L” in favor of Arabic numerals). San Franciscans in 
general like to think of themselves as too sophisticated (some would 
say insufferably smug) to be impressed by an invasion of out-of-town-
ers in bad suits.  ¶   But the Super Bowl is also an enormous two-week 
party—and if there’s one thing that San Franciscans like, it’s a party. 
Furthermore, we know that it really isn’t a bunch of hicks from the 
sticks who are blowing into town—it’s the whole world. And no true 
San Franciscan wants to be a bad host.  ¶   So, once we have finished 
our little dialectical no-yes dance, we’ll probably emerge pretty open-
minded about having Super Bowl 50 in town. Too bad the 49ers and 
the Raiders won’t be in it, but we can always hope for a good game 
and maybe a few fun encounters in the local bars. And if we decide 
that we want to wash our hands of the whole thing, we can always tell 
ourselves that it isn’t our Super Bowl anyway—it’s Santa Clara’s (even 
though CBS is likely to open every segment of its game-day coverage 
with a shot of that well-known South Bay landmark, Fisherman’s 
Wharf). So here’s to the Super Bowl, whose ever it is!  GARY KAMIYA

BACK IN 1985, APPLE DONATED 
BUTT PADS AT STANFORD STADIUM. 
THIS YEAR ITS OUTLAY TOPS  
$2 MILLION. P. 90

WILL Steph Curry CHEER 
 CAM NEWTON FROM THE SIDELINES?  P. 89

THE SUPER BOWL HOOPLA, MAPPED.  P. 87
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 POPULATION  
 INFLUX INDEX:   

 TRACKING  
 WHEN THE HORDES  

 WILL ARRIVE 

Jan. 29 
The 5,000-strong media  

brigade arrives.
Jan. 30 

Super Bowl City opens.  
Jan. 31–Feb. 1  

Both teams land at  
SFO on Sunday—Monday  

at the latest.  
Feb. 3–4  

The tourist wave begins.  
Feb. 4–7  

Hunker down or join  
the party: This is the busiest 

part of the week.
Feb. 7  

The big game triggers  
a 75,000-person pilgrimage 

to Levi’s Stadium.

Approximate number of Porta-Potties in 
service at Super Bowl City200

CROWD METER      Whole Foods during a grand opening      Disneyland on the weekend         Fisherman’s Wharf on the Fourth of July     Walmart on Black Friday       New Year’s Eve in Times Square

7 CHAIRMAN’S 
PARTY 

   Feb. 5  Tiësto 
and DJ Ruckus 
will be hyping a 
crowd of EDMers 
and football afi-
cionados at the 
Masonic. After-
parties will almost 
certainly ensue.

8 NFL EXPERI-
ENCE       
Jan. 30–Feb. 7 
Because the NFL’s 
annual theme 
park is taking 
over Moscone 
North and South, 
Howard Street 
between Third and 
Fourth Streets will 
be blocked off. 

9 PLAYBOY 
SUPER BOWL 
PARTY 

   Feb. 5
Playmates and 
A-list celebs will 
descend on AT&T 
Park’s red-carpet 
extravaganza. If 
you can’t score 
a VIP ticket, con-
sider avoiding the 
inevitable stretch-
limo traffic jam.

10 METALLICA  
CONCERT AT  
AT&T PARK  

     Feb. 6
Metallica’s Super 
Bowl eve concert, 
The Night Before, 
will bring around 
40,000 head-
bangers to China 
Basin.

12 TASTE OF THE 
NFL     Feb. 6
Twenty-five hun-
dred epicures will 
flood the Cow Pal-
ace for a night of 

4 SUPER BOWL 
CITY
        Jan. 30–
Feb. 7  Welcome 
to the Super 
Bowl’s corporate 
mecca, where you 
can snag a laser-
etched tchotchke 
at the Intel booth, 
play QB with an 
Oculus virtual 
reality headset 
chez SAP, and 
wave like a Today 
show maniac on 
the sidelines of 
CBS’s broadcast-
ing pop-up. 

3 SOUTHBOUND 
EMBARCADERO 

    Jan. 23– 
Feb. 12  Head-
ing south on the 
Embarcadero? 
Turn onto Wash-
ington Street, then 
skirt the perimeter 
of the fan village 
by driving south 
on Battery and 
continuing onto 
First Street. (Good 
luck finding park-
ing, though.) 

1  F LINE 
     Jan. 23–

Feb. 12  The F Line 
trolley will run 
between Fish-
erman’s Wharf 
and Don Chee 
Way only; buses 
will run from the 
Embarcadero to 
the Castro.

2 E LINE 
     Jan. 23–

Feb. 7  The E Line 
will temporarily 
go kaput, add-
ing congestion to 
the N-Judah, the 
T-Third Street, and 
the already trun-
cated service of 
the F-Market.

5 MEDIA HOTELS 
   Jan. 31–Feb. 8

Over 5,000 jour-
nalists will bunk 
in hotels includ-
ing the Hilton’s 
financial district 
and Union Square 
locations and 
the Holiday Inn’s 
Civic Center and 
Golden Gateway 
hotels.

11 DIRECTV AND 
PEPSI SUPER 
BOWL PARTIES

     Feb. 4–6
Pier 70 will 
accommodate 
three nights of 
concerts by the 
likes of Dave Mat-
thews Band and 
Pharrell, with a 
Saturday special 
cohosted by Mark 
Cuban.

14 OPENING 
WEEKEND 
EVENT 

     Jan. 31
Music, fireworks, 
food, and wine 
will attract Santa 
Clara’s biggest 
football fans (and 
partygoers) to 
West Valley– 
Mission College’s 
celebration.

19 OPENING 
NIGHT AT THE 
SAP CENTER 

   Feb. 1
A crowd of about 
7,000 will gather 
at the SAP Cen-
ter for the public’s 
first peek at the 
two teams. The 
NFL is televising 
the proceedings, 
so the view from 
your couch might 
be just as good.

18 NFC TEAM 
HOTEL 
  Jan. 31–Feb. 8  
The NFC’s aspir-
ing Super Bowl 
champs will hun-
ker down at the 
San Jose Marri-
ott. Maybe Motel 
6 still has some 
vacancies?

17 NFC PRAC-
TICE SITE   

  Feb. 1–6  San 
Jose State Uni-
versity’s stadium 
will be the NFC 
champs’ practice 
site. (Sorry—no 
spectators.)

15 LEVI’S  
STADIUM 
       Feb. 7  The 
Niners’ South Bay 
home will host the 

“San Francisco” 
Super Bowl, bring-
ing 70,000 fans 
to Santa Clara—
and rendering 101 
impassable.

16 AFC TEAM 
HOTEL  

 Jan. 31–Feb. 8
Couldn’t book  
that Marriott 
presidential suite? 
That may be 
because the AFC 
contenders will be 
laying their heads 
at the Santa Clara 
Marriott during 
game week.

13 AFC PRAC-
TICE SITE   
   Feb. 1–6 
The AFC champs 
will be practic-
ing at Stanford 
Stadium. (Sorry, 
the public’s not 
invited.)

Where 
the Party 
(and the 
Traffic) Is

Even before the Super Bowl con-
tenders play their conference cham-
pionships, San Francisco will feel 
a squeeze on its roads and public 
transit. From January 23 to Febru-
ary 12, bike lanes and bus lines will 
be rerouted around Moscone Center 
and Super Bowl City, the fan village 
at the foot of Market Street. During 
the real crunch time—January 30 to 
February 7—Muni will boost train 
service around rush hour (which 
only sounds promising if you aren’t 
a commuter). The SFMTA hadn’t 
announced all of its plans by press 
time, so we suggest signing up for 
alerts at sfmta.com—and perhaps 
working from home. GRAHAM HACIA

With all the rah-rah-sis-boom-
bah coming to town, we  
plotted the places that’ll really 
make you want to shout.

An influx of free-spending 
tourists are supposed to leave  

Super Bowl host cities  
in the black. Don’t count on it. 

6 CONCERTS AT 
SUE BIERMAN 
PARK        Jan. 
30–Feb. 7  Per-
formers will play 
lunchtime and 
evening shows at 
Sue Bierman Park. 
Expect a full-on 
body crush on Feb-
ruary 6, when  
Alicia Keys 
headlines.

AMERICA’S PUBLIC OFFICIALS HAVE, for decades, 
sold the citizenry on hosting mega–sporting 
events as a surefire means of marketing a city 
while hitting the tourism jackpot. As San 
Francisco ought to know, however, it often 
doesn’t work out that way. Take the 2013 
America’s Cup, for which the city ended up 
$11.5 million in the hole overall, thanks in part 
to contractual language that required fund-
raisers to “endeavor” to offset civic costs—but 
did not require them to succeed. The city 
apparently gleaned an odd takeaway from 
this misstep: Don’t even bother with endeav-
oring. The Super Bowl Host Committee has 
amassed upwards of $50 million to put on a 
weeklong extravaganza, but is not required to 
directly put one dollar toward repaying the 
city for rerouting streetcars and buses or 
baby sitting the fan village. 

 “What we’re doing,” says commit-
tee spokesperson Nathan Ballard, “is 
bringing money into the General 

A

KEEP IN MIND Hopping the bay 
in a whirlybird doesn’t free you of 
ground-transport hassles.
RETURN-TRIP CAVEAT You’ll be 
cursing the gridlock with the 
rest of us plebes on your way to 
the airport.

SpaceX Rocket
TRAVEL TIME 6.5 hours (5 hours 
in traffic to the launch site in 
SoCal, then a 90-minute orbit 
ending at Levi’s.
COST $61 million (one-way).
KEEP IN MIND Your low-gravita-
tional space odyssey will render 
your beer bong inoperable.
RETURN-TRIP CAVEAT This isn’t 
The Martian. Let’s just focus on 
surviving. G.H.
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5

10

9

11

5

5

5

Car  

TRAVEL TIME At least 2 hours. 
COST $80 for stadium parking; 
the gas you’ll burn in gridlock; 
your sanity.  
KEEP IN MIND If you must drive, 
shun 101 and take 280. 
RETURN-TRIP CAVEAT Did we 
mention gridlock?

Fan Express Shuttle
TRAVEL TIME 2.5 hours from the 
North Bay; roughly 2 hours from 
S.F. and Oakland.
COST $55 round-trip. 
KEEP IN MIND Pickup points can 
make or break you; find yours at 
superbowl50.ba/fanexpress.
RETURN-TRIP CAVEAT The last 
shuttle leaves 45 minutes after 
the trophy presentation. 

Caltrain and VTA  
Day Pass
TRAVEL TIME Under 90 minutes 
(50 minutes on the Baby Bullet; 
20 minutes on VTA, plus a buffer 
for getting through VTA security). 
Add 25 minutes if you catch a 
local Caltrain.
COST $40 round-trip.
KEEP IN MIND Caltrain will run  
an additional three trains on 
game day, all of them Baby Bul-
lets. Bonus: You can drink on the 
train before 9 p.m. Just watch 
out for the incoming hail of 
crushed Budweiser cans from 
the upper deck. 
RETURN-TRIP CAVEAT VTA will 
run up to 2 hours postgame 
(Caltrain up to 2.5 hours).

BART to VTA
TRAVEL TIME Under 90 minutes 
(50 minutes on BART to Fre-
mont; 30 minutes on VTA’s 251 
express bus if traffic is smooth).
COST $32.30 round-trip. 
KEEP IN MIND Don’t bet on park-
ing your car at BART. The lots will 
probably be at capacity. 
RETURN-TRIP CAVEAT VTA will 
run up to 2 hours postgame.

Helicopter
TRAVEL TIME 1 hour from S.F. 
(a 20-minute chopper ride 
between SFO and the San Jose 
airport, with a limo ride, presum-
ably, on either end).
COST $2,300 on a Bell 407 or 
$2,800 on a Bell 427 for a one-
way trip with Private Fly.

In the  
Red Zone
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WHEN’S HALFTIME?

SUPER BOWL SUPER FAN

A FIVE-YEAR HISTORY OF THE SUPER BOWL TICKET RACKET   Face value of a standard ticket to this year’s game, according to an NFL insider: $850 to $1,800. A
verage scalper ask as of D

ecem
ber 15, than

ks in
 part to S.F.’s tou

rist allu
re: $5,507. A

verage scalper price for the P
atriots vs. Seahaw

ks gam
e (2015) in

 P
hoen

ix, gin
n

ed up by 11th-hou
r dem

an
d from

 jet-settin
g Seattleites: $4,222. 

2/1–7 Chef Michael 
Mina and the NFL 
Foundation host 
charity dining at RN74. 

2/7 It’s football minus 
the pigskin at SoMa 
Streat Food’s vegan 
Super Bowl party. 

2/3–4 Former Raider Marcus Allen 
hosts a night of short NFL films with a 
live score at Davies Symphony Hall.

2/1 The two Super Bowl 
teams appear at the 
SAP Center for the NFL’s 
Opening Night ceremony. 

2/6 A football field’s 
worth of gourmet 
bites comes to the 
Cow Palace for Taste 
of the NFL, benefiting 
hunger charities. 

1/30–2/7 Don a virtual 
reality headset to play 
the nerdiest  
QB ever at the SAP 
booth, then get a 
faceful of wine country 
terroir at Sonoma 
County’s lounge at 
Super Bowl City. 

2/4–6 Dave Matthews 
Band and Pharrell play 

DirecTV and Pepsi’s 
parties at Pier 70. 

2/5 Rub tails with 24 Playmates at 
Playboy’s VIP Super Bowl party.

2/6 Metallica plays AT&T 
Park in a sold-out show. 

2/7 Chow down on a bowl 
of vicious chili at Bottom of 
the Hill’s heavy-metal chili 
cook-off. 

2/7 See 
the big 
game on 
the big 
screen 
at the 
Balboa 
Theatre. 

2/5 Chef Michael 
Tusk curates a menu 
of small bites at the 
Chairman’s Party. 

2/7 Scarf pork 
chops on a stick 
at Hi Tops’ Super 
Bowl showing.

2/5–6 Victoria’s 
Secret Angels 
take wing at the 
Leather and 
Laces party at 
City View at the 
Metreon. 

2/7 Avoid Bud Light Lime 
sightings and sip the game 
away at chill wine bar Noir 
Lounge. 

1/30 Leo Villareal’s 25,000-LED 
screensaver returns to the Bay Bridge.

12

13

14

15
16

1718
19

Let Them Entertain You—and You, and You, and You   

Even during Super Bowl week, you don’t have to be a sports fan to go out and play. (But it helps.)  G.H.

1/31 Santa Clara’s Countdown to Kickoff brings 
fireworks to Mission College. 

2/6 DJ Drama spins Top 40 
and hip-hop at the EndUp’s 
Super Bowl Saturday party. 

1/30–2/7 The kid-friendly NFL 
Experience brings autograph 
sessions and virtual reality game 
play to Moscone Center. GETTING TO THE GAME 

THE LEVI’S 
TRANSIT  
BALLET IN SIX 
MOVEMENTS 
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2/6 Alicia 
Keys 
serenades 
Super Bowl 
City with a 
free concert.

1

2

MAP BY BROWN BIRD DESIGN
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KIMYE  
Odds of showing: 
2–1. Per his dour 
expression at 
last year’s game, 
Kanye West might 
bug out. Then 
again, the 2020 
presidential hope-
ful might want to 
circulate. Plus, if 
Kim isn’t there to 
take a selfie, did it 
really happen?

GEORGE LUCAS 
Odds of show-
ing: 10–1. S.F.’s 
least favorite 
museum bene-
factor just wants 

Lowest price paid for a scalped  
Super Bowl ticket (past six years)$550

Fund.” Hosting will be a bonanza, he says, “and 
that will help city agencies.” February, Ballard 
claims, is not normally a time when hotels are 
filled. Yet they were pretty full in years past: Sta-
tistics compiled by the city controller indicate 
that hotels were 88 percent full in February 2015; 
in February 2014, they were 90 percent full.

Let’s hope that Ballard is right: A windfall 
based on an influx of free-spending tourists is 
the fence that city after city has been persuaded 
to joyfully whitewash by the NFL and its boost-
ers. But a city must generate an order of magni-
tude more money than it spends for the General 
Fund to be refilled via sales and hotel taxes (and 
even then there’s no guarantee that the money 
will slosh its way back to, say, Muni). 

Economists’ analyses of host-city sales tax 
revenue suggest that the Super Bowl’s fiscal 
impact is nearly always negligible. “Economists 
aren’t known to be in great agreement on a 
great number of things,” says Victor Matheson, 
an economics professor at College of the Holy 
Cross in Massachusetts. “But, by agreement, we 
feel that sports subsidies are a bad idea.”

A
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In the 
Shadow of 
the Circus

to lie low and not 
overshadow J.J. 
Abrams, OK? It’s 
all good—BFF 
Rahm Emanuel is 
probably saving 
him a seat at Dis-
ney on Ice. 

STEPH CURRY 
Odds of show-
ing: 3–1. February 
7 falls between 
two Dubs’ home 
games. If the 
first-seed Caro-
lina Panthers play, 
you can bet Steph 
will be wearing 
his Cam Newton 
jersey.

THE ZUCKERBABY 
Odds of showing: 
200–1. When your 
mom’s a pediatri-
cian, you can’t get 
away with inhal-
ing the germs of 
70,000 screaming 
fans. Instead, the 
cute little bundle 
of LLC votes will 
likely stay in and 
practice her legal 
babble on Beast.

DWAYNE “THE 
ROCK” JOHNSON 
Odds of show-
ing: 4–1. Not only 
is he trying to get 
people to recon-

sider his abys-
mal HBO football 
show, Ballers, but 
he also has a soft 
spot in his heart 
for San Francisco 
after watching 
it get destroyed 
in San Andreas. 
Aww, we love you, 
too, the Rock.

GWYNETH  
PALTROW 
Odds of showing: 
15–1. Though Hol-
lywood’s power 
uncouple, Paltrow 
and Coldplay front 
man Chris Martin, 
reunited briefly on 

the band’s recent 
album, we don’t 
expect a reprise at 
the halftime show. 
But we’ll hold 
out hope, if only 
because it would 
be sooo awkward. 

THE GRATEFUL 
DEAD  
Odds of showing: 
10–1. After get-
ting lost at the 
concert last June,  
the Dead have 
been wandering 
the stadium, hav-
ing a madden-
ing LSD-fueled 
dream about piles 
of men in span-
dex who keep try-
ing to steal each 
other’s grass but 
don’t ever seem 
to get anywhere 
with it. LAMAR 
ANDERSON 

Budget and legislative analyst Harvey Rose’s 
office turned up only $308,000 in Super Bowl–
related line items in departmental budgets. 
Needless to say, that’s not going to be enough: 
A projection of anticipated costs, released by the 
mayor’s office in January, estimated that the 
city’s expenditures would top $4 million. And 
that number could rise: Departmental operat-
ing expenses for the lower-profile (albeit longer-
running) America’s Cup totaled $6.1 million.  

“I don’t trust the numbers,” says Supervisor 
John Avalos. “Shame on the city for going for-
ward” without knowing the real costs. Ballard, 
however, is supremely confident. “Every city 
that’s ever had a Super Bowl wants to 
have another,” he says. “Nobody says no 
to a second Super Bowl.” JOE ESKENAZI

 THE CELEBRITY HANDICAPPER 

Alphas in Beta Land  
The Super Bowl is about to bring Silicon Valley a rare dose of VIP 
sex appeal. So who will make an appearance on the green carpet? 

$2,524. Average scalper price for the Seahawks vs. Broncos game (2014), pushed down at the last minute by New York’s snowstorm scare that year: $2,516. SOURCE: STUBHUB

Baltimore Ravens vs. San Francisco 49ers, New Orleans, 2013  Source: StubHub

Is the Super Bowl super-secure? Does 
human trafficking really spike around the 
big game? And what in Ed Lee’s name will 
happen to the homeless? 

HOMELESSNESS Ever since Mayor Ed Lee made 
the eyebrow-raising decree that homeless peo-
ple “are going to have to leave” the Embarcadero 
during the Super Bowl, the question of where the 
city will stash them has hung awkwardly in the air. 
According to Sam Dodge, director of the mayor’s 
Housing Opportunity, Partnerships, and Engage-
ment office, security at Super Bowl City means 
that “people can’t encamp there.” Asked if the 
city is conducting sweeps, Dodge avoids the word, 
saying carefully, “The Homeless Outreach Team 
has already placed a number of people out from 
that area, and we’re going to continue to do that.” 
His neutral words—“placed out”—are not echoed 
by Maria Trinidad, a homeless woman who says 
that she and her husband, Jose Trinidad, have 
been pressured by police since fall. “Some were 
kind of abusive, telling me I need to move right 
away,” she says. “They keep saying, ‘You got to go.’” 

SECURITY Though every Super Bowl gets security 
help from the feds, the terrorist attacks in Paris 
last fall have heightened concerns this year. Santa 
Clara police lieutenant Kurt Clarke declines to 
give specifics on security measures at Levi’s Sta-
dium but acknowledges that the usual bag checks 
and no-weapons policy will be in force. “Security,” 
he emphasizes, “will be visible. We’ll have federal 
help, and we’ll have more officers available.” In 
San Francisco, a robust police presence will also 
be the most noticeable tactic, according to Cap-
tain Tim Falvey. “We want to make sure we have a 
highly visible police presence to deter people from 
committing crimes of opportunity,” he says.  

HUMAN TRAFFICKING With more than 700 
cases reported to the National Human Traffick-
ing Resource Center in 2015, California leads 
the nation in human trafficking (a category that 
encompasses both sex and labor trafficking). Yet 
the oft-repeated claim that sex traf-
ficking spikes around the Super Bowl 

“has no good data supporting it,” says 
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Most pie-in-the-sky ticket 
price asked by a scalper$600,000

Donation 
Nation

The 50 Fund, a pop-up fundraiser  
that’s pouring millions into local  

charities, is changing the way  
that sports give back. But will it  

make a lasting impact? 

If it weren’t for all the Super Bowl 
cash promised to Bay Area charities, 
the big game might’ve been held yet 
again in Miami or New Orleans. 
Instead we’re hosting, and upwards 
of $10 million—including 50 bite-
size grants of $10,000 and several 
heftier awards of $500,000—is going 
to over 100 charities to boost oppor-
tunities for local low-income chil-
dren. (Neat trick, right? Even NFL 
bashers tend to want to help kids.)  ¶  
Getting big philanthropy behind the 

big game was a smart move on the part of Mayor Ed Lee and 49ers CEO Jed York, who 
tapped philanthropic hotshot Daniel Lurie of Tipping Point Community to lead the Super 
Bowl bid. The host committee’s pledge to set aside 25 percent of its fundraising dollars 
for good works attracted contributions above $2 million apiece from the likes of tech 
giants such as Apple, Google, and Intel. “I think knowing that [a portion of] their dollars 
would go back to the community was a compelling message that got them involved,” says 
Jason Trimiew, vice president of community relations for the host committee. In turn, he 
says, their financial support strengthened the region’s Super Bowl bid. Well played, yes. 
But will all that money leave behind a better Bay Area?  ¶  Judging by sheer charitable 
muscle, things are looking good. Through its philanthropic arm, the 50 Fund, the host 
committee has already outdone typical Super Bowl giving sixfold, to the tune of around 
$12 million raised or pledged. (Super Bowl charity campaigns frequently rake in about  
$2 million.) Trimiew likes to say that this is the “most giving Super Bowl ever.”  ¶  It’s also 
perhaps the most marketed. Each week the host committee announces a new $10,000 
grantee on its website, also posting a Super Bowl–branded video about the charity’s efforts. 
We’ve met sex educators from the Bayview’s Third Street Youth Center and Clinic. We’ve 
heard a volunteer for the nonprofit JobTrain discuss her efforts to get disadvantaged 
locals into well-paying jobs. It’s all very moving and sensitively scored. And it’s a good 
trade for all involved: The charities provide the host committee with the material for a 
yearlong PR blitz—all while getting free videos that they can use to raise their profiles.  ¶  
For Trimiew, the host committee’s pop-up fundraiser is a good way to get cash into com-
munity hands. But churning through a lot of small grants, says UC Berkeley’s Haas School 
of Business adjunct professor Jane Wei-Skillern, isn’t the best way to tackle gnarly issues. 

“Corporate philanthropy has to be driven by a corporate agenda, so we often see a more 
superficial level of giving,” she says. “But it’s better than nothing. More resources for char-
ity is a good thing.”  ¶  For Trimiew and Lurie, the idea is to change the way that future 
hosts think. “This model will become sustainable if we spread it through the sporting 
world,” says Lurie. SYDNEY JOHNSON
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THE RITZ-CARLTON CLUB DELUXE SUITE
Perks: Marble bath, club lounge access
Normal rate: $549 per night
Super Bowl rate: $3,500 per night 
Markup: 537 percent

RITZ-CARLTON PRESIDENTIAL SUITE
Perks: En suite wine cellar, separate service entrance
Normal rate: $8,000 per night
Super Bowl rate: $30,000 per night 
Markup: 275 percent

PHOENIX HOTEL DELUXE KING-BED ROOM
Perks: Outdoor heated pool, private balcony
Normal rate: $279 per night
Super Bowl rate: $929 per night
Markup: 233 percent

EUROPA HOTEL DOUBLE ROOM
Perks: Free HBO
Normal rate: $99 per night
Super Bowl rate: $249 per night
Markup: 152 percent

PALACE HOTEL JUNIOR SUITE 
Perks: Health club and indoor-pool access
Normal rate: $400 per night
Super Bowl rate: $1,000 per night
Markup: 150 percent

AIRBNB MISSION 5-BEDROOM “ARTIST LOFT” 
Perks: Indoor ficus trees, “mattresses  
from our favorite disruptive mattress manufacturer”
Normal rate: $1,800 per night
Super Bowl rate: $2,200 per night
Markup: 22 percent

AIRBNB EUREKA VALLEY 3-BEDROOM VICTORIAN 
Perks: It’s a black Victorian
Normal rate: $999 per night
Super Bowl rate: $1,200 per night
Markup: 20 percent

AIRBNB PACIFIC HEIGHTS 9-BEDROOM MANSION 
Perks: Once owned by Nicolas Cage
Normal rate: $3,275 per night
Super Bowl rate: $3,275 per night
Markup: 0 percent

 THE RIP-OFF SCALE 

TO AIRBNB OR  
NOT TO AIRBNB?  
The Super Bowl is sending hotel and home-
share rates skyward. But who has the most 
daring ask? Here, we break out the premiums  
that a sampling of S.F.’s official and  
unofficial hoteliers are hoping to net. G.H.
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Minouche Kandel, director of women’s policy at 
the San Francisco Department on the Status 
of Women. Nevertheless, law enforcement and 
anti-trafficking groups are using the buzz around 
the game to amp up their efforts. The week 
before the Super Bowl, the FBI’s San Francisco 
office will set up an anti-human-trafficking oper-
ations center in Oakland: a hub, says FBI spokes-
person Michele Ernst, where roughly 30 local law 
enforcement agencies will be working with one 
another and the FBI. Though a one-week push 
won’t move the needle on the larger problem, a 
targeted boost in enforcement does yield results, 
says Ernst: Another operation last fall led to the 
arrest of eight pimps and the rescue of 
six underage victims, including a miss-
ing 16-year-old girl from Milpitas.  L.A.

Single ticket price for Levi’s Stadium  Source: StubHub
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